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Marketing Committee Meeting – November 18, 2015 – 11:00 a.m.  

Delaware Symphony Orchestra Office, Wilmington, DE 

Meeting Minutes / DRAFT 

 
 
The meeting was called to order by Lee Tashjian, Chair.  In attendance were director Tashjian, director 
Shelley Kinsella, musician Karen Schubert, Joan Sparks, Jan Jessup, and Executive Director Alan 
Jordan. 
 
Jordan explained the two sales charts distributed and observations were shared.  He reported plans to 
move back to reserved seating for Classics Series concerts, with a special offer for subscribers who 
renew early to receive their selected seats for the May 6, 2015 current season finale concert.  A three-
tiered pricing structure for 2016-2017 was discussed.  Jordan proposed pricing at $15, $45, and $75.  
Some members expressed concern about the top price being too high.  Members were asked to 
investigate pricing of other area events of interest and report those findings back for discussion at the 
next meeting.  Sparks suggested offering rush tickets for students. 
 
Jordan reported on discussions around venue(s) for the Classics Series.  The Playhouse appears a 
viable option, if some acoustic treatments are made, as well as amenities improvements such as 
elevators, bathrooms, and backstage accoutrements for musicians.  If we were to continue performing 
at area schools, Cab Callaway was suggested as a less exclusive option. 
 
There was some discussion regarding the prioritization of future alternative programming, without 
conclusions drawn.  While family, pops, holiday, and other programming were considered, statewide 
reach appears more important.  The Auburn Estate was suggested.  Group discounts were also 
encouraged as a way to reach new audiences.  Frank Perdue’s son was mentioned as a downstate 
(based in Milton?) philanthropist with arts orientation.  Mountain Air was also suggested, as was the 
formation of a young professionals group.  Evan Lober at a marketing firm on 3rd and Market Streets 
was mentioned as a possible committee member.  Finally, approaching DSO musicians about future 
staff openings was encouraged. 
 
Marketing Committee meetings will take place the first Wednesday of each month, beginning at 11:00 
am at the DSO office.  The next two meetings will take place December 2 and January 6. 
 
There being no further business, the meeting adjourned at 12:40 pm. 
 
 
Respectfully submitted, 
 
 
Alan Jordan, Executive Director 


